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1 この事例記述については、伊藤（2005）から引用している。 
「新規事業開発の成功・失敗の要因分析：家庭用ゲーム機事業への新規参入の事例」－伊藤 
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山形大学紀要（社会科学）第37巻第２号 
"Analysis of Success and Failure Factor of New Business Development : 
A Case Study of New Business of Home Video Game" 
 
Yoshihiro Ito 
(Department of Law, Economics and Public Policy, Faculty of Literature and Social Sciences) 
 
In this research note, while analyzing the success factor of the new business of the home video game 
machine of Sony, the analysis of the failure factor of companies (Panasonic and Bandai) which entered 
newly into the same market at the period were conducted.  
 
 
